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Date Target B uyer (s ) Segment
Amount

($  in Mi l )

TEV/

Rev

TEV/ 

EB ITDA
6/28/2022 Tivity Health Stone Point Capital Lifestyle Companies 1,880.56 3.76 11.92

6/27/2022 Eastbay Team Sales BSN Sports Lifestyle Companies - - -

6/21/2022 Clif Bar & Company M ondelez International Natural & Organic Foods 2,900.00 - -

6/6/2022 PrimaLoft Compass Diversified Outdoor Products 530.00 - -

6/1/2022 Youtheory Jamieson Vitamins 
Vitamins, M inerals, & 

Supplements 
210.00 - -

4/22/2022 CURLSM ITH Helen Of Troy Personal Care 150.00 - -

4/7/2022 Jafra Cosmetics International BetterWare de M éxico Personal Care 255.00 - -

4/1/2022 Orgain Nestlé Health Science Natural & Organic Foods - - -

3/8/2022 Gold's Gym Amped Fitness Health & Fitness -

2/28/2022 Reebok America
Authentic Brands Group , CVC Capital 

Partners, HPS Investment Partners
Activewear 2,378.43 - -

2/10/2022 Sunshine Fitness M anagement Planet Fitness Health & Fitness 800.00 - -

2/1/2022 Chantecaille Beaute Beiersdorf Personal Care 640.00 - -

1/4/2022 TULA Procter & Gamble Personal Care - - -

1/4/2022 ZFS Creston Benson Hill Natural & Organic Foods 102.00 - -

1/1/2022 OUAI Haircare Procter & Gamble Personal Care 303.00 - -

If You Are a Business Owner Looking for Additional Transaction Activity 
Within Your Industry, Please Call Our Offices at 720.221.9220.
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  C o mpany N ame Symbo l
M arket Cap

($ in M il)
Price ($)

Quarter 

Change

YTD 

Change

% of 52 

Week 

High

Est. 

Revenue 

Growth

EBITDA 

M argin

TEV/

 Rev

TEV/

 EBITDA

Price/

 EPS

TEV/

 NTM  

Revenue

TEV/

NTM  

EBITDA

Planet Fitness PLNT 5,776$        68.01$       (19.5%) (24.9%) 68.3% 53.1% 34.5% NM NM NM 7.6x 18.7x

M edifast (M aryland) M ED 2,078           180.51        5.7% (13.8%) 61.1% 20.7% 14.1% 1.2x 8.8x 12.9x 1.0x NM

WW WW 449               6.39           (37.5%) (60.4%) 17.3% (5.5%) 18.4% 1.6x 8.5x 5.9x 1.6x 8.9x

F.I.T Group FIT 79                 0.27           (47.2%) (58.1%) 32.6% NM 26.0% 1.2x 4.7x 11.1x NM NM

Nautilus NLS 55                 1.75            (57.5%) (71.5%) 10.2% (39.6%) 14.0% 0.2x NM NM 0.2x NM

Segment A verage (31.2%) (45.7%) 37.9% 7.2% 21.4% 1.0x 7.3x 9.9x 2.6x 13.8x

Segment M edian (37.5%) (58.1%) 32.6% 7.6% 18.4% 1.2x 8.5x 11.1x 1.3x 13.8x

M arket Stats Operat ing Stats  LT M  M ult iples  N T M  M ult iples 
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Garmin GRM N 18,975$       98.25$      (17.2%) (27.8%) 54.9% (0.9%) 26.0% 3.4x 13.1x 17.7x 3.4x 13.1x

Vail Resorts M TN 8,783           218.05       (16.2%) (33.5%) 58.0% 16.2% 31.7% 4.3x 13.6x 28.1x 3.7x 11.4x

Polaris (US) PII 5,907           99.28         (5.7%) (9.7%) 71.0% 11.0% 10.2% 0.9x 9.4x 14.4x 0.9x 6.6x

Brunswick (US) BC 4,951            65.38         (19.2%) (35.1%) 60.3% 18.7% 16.3% 1.1x 6.9x 8.5x 0.9x 5.2x

Vista Outdoor VSTO 1,737            27.90         (21.8%) (39.4%) 53.0% 7.4% 23.6% 0.8x 3.4x 3.5x 0.8x 3.8x

GoPro GPRO 870               5.53           (35.2%) (46.4%) 45.6% 5.6% 11.4% 0.6x 5.5x 2.3x 0.6x 4.0x

Clarus (Utah) CLAR 719                18.99          (16.6%) (31.5%) 58.7% 18.6% 9.3% 2.1x 22.2x 27.1x 1.7x 10.4x

Segment A verage (18.8%) (31.9%) 57.3% 10.9% 18.4% 1.9x 10.6x 14.5x 1.7x 7.8x

Segment M edian (17.2%) (33.5%) 58.0% 11.0% 16.3% 1.1x 9.4x 14.4x 0.9x 6.6x

M arket Stats Operat ing Stats  LT M  M ult iples  N T M  M ult iples 
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Nike NKE 160,839$    102.20       (24.0%) (38.7%) 57.1% 7.6% 17.4% 3.4x 19.8x 27.3x 3.2x 20.4x

Lululemon Athletica LULU 34,797         272.61       (25.4%) (30.4%) 56.1% 19.6% 24.7% 5.3x 21.4x 34.7x 4.4x 17.1x

VF Corporation VFC 17,159           44.17          (22.3%) (39.7%) 52.0% 3.8% 16.2% 1.9x 11.8x 14.2x 1.8x 11.7x

Deckers Brands DECK 6,841            255.35      (6.7%) (30.3%) 56.6% 13.7% 19.3% 2.0x 10.2x 15.7x 1.7x NM

Under Armour UA 3,666           7.58           (51.3%) (58.0%) 33.0% 3.7% 7.5% 0.7x 9.6x 16.1x 0.7x 7.1x

Foot Locker FL 2,386           25.25         (14.9%) (42.1%) 39.7% (7.0%) 15.2% 0.6x 3.8x NM 0.6x 6.7x

Wolverine World Wide WWW 1,628            20.16          (10.6%) (30.0%) 53.0% 13.1% 4.7% 1.1x 23.3x 42.2x 1.0x 7.2x

Segment A verage (22.2%) (38.4%) 49.6% 7.8% 15.0% 2.1x 14.3x 25.0x 1.9x 11.7x

Segment M edian (22.3%) (38.7%) 53.0% 7.6% 16.2% 1.9x 11.8x 21.7x 1.7x 9.5x

M arket Stats Operat ing Stats  LT M  M ult iples  N T M  M ult iples 
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United Natural Foods UNFI 2,297$        39.40$      (4.7%) (19.7%) 68.1% 4.5% 2.6% 0.2x 7.9x 9.6x 0.2x 7.0x

The Hain Celestial Group HAIN 2,132            23.74         (31.0%) (44.3%) 48.6% 8.1% 10.6% 1.6x 14.9x 19.9x 1.5x 11.4x

Del M onte Pacific D03 523               0.27           (4.2%) (10.1%) 80.5% 11.4% 20.0% 0.9x 4.8x 7.0x 0.9x NM

Seneca Foods SENEA 454               55.54         7.8% 15.8% 89.5% NM 7.8% 0.4x 5.7x 9.6x NM NM

Segment A verage (8.0%) (14.6%) 71.7% 8.0% 10.3% 0.8x 8.3x 11.5x 0.8x 9.2x

Segment M edian (4.4%) (14.9%) 74.3% 8.1% 9.2% 0.7x 6.8x 9.6x 0.9x 9.2x

M arket Stats Operat ing Stats  LT M  M ult iples  N T M  M ult iples 
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Brunswick (US) BC 4,951$         65.38$      (19.2%) (35.1%) 60.3% 18.7% 16.3% 1.1x 6.9x 8.5x 0.9x 5.2x

Callaway Golf ELY 3,768           20.40         (12.9%) (25.7%) 59.6% 17.0% 14.2% 1.9x 13.4x NM 1.6x 11.7x

Vista Outdoor VSTO 1,737            27.90         (21.8%) (39.4%) 53.0% 7.4% 23.6% 0.8x 3.4x 3.5x 0.8x 3.8x

Sturm, Ruger & Company RGR 1,122             63.65         (8.6%) (6.4%) 68.8% (19.6%) 30.8% 1.3x 4.2x 7.7x 1.6x NM

Johnson Outdoors JOUT 622               61.16           (21.3%) (34.7%) 49.0% 2.5% 12.5% 0.8x 6.1x 11.0x 0.8x NM

Escalade ESCA 176                12.99          (1.6%) (17.7%) 53.0% 5.9% 12.0% 0.8x 6.9x 7.0x 0.8x NM

Segment A verage (14.2%) (26.5%) 57.3% 5.3% 18.2% 1.1x 6.8x 7.5x 1.1x 6.9x

Segment M edian (16.0%) (30.2%) 56.3% 6.6% 15.3% 1.0x 6.5x 7.7x 0.9x 5.2x
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Unilever ULVR 115,120$      45.13$       (0.6%) (15.2%) 74.8% (2.6%) 20.3% 2.4x 11.6x 16.5x 2.4x 12.4x

The Estée Lauder Companies EL 91,006          254.67      (6.5%) (31.2%) 68.1% 6.8% 27.0% 5.3x 19.6x 27.8x 5.0x 20.3x

ULTA Beauty ULTA 19,975          385.48      (3.2%) (6.5%) 87.9% 7.1% 18.7% 2.3x 12.5x 19.1x 2.2x 12.5x

Coty COTY 6,722           8.01            (10.9%) (23.7%) 72.0% 3.6% 27.3% 2.2x 8.2x NM 2.2x 12.2x

Inter Parfums IPAR 2,327           73.06         (17.0%) (31.7%) 67.4% 11.7% 19.0% 2.6x 13.6x 24.6x 2.3x NM

Nu Skin Enterprises NUS 2,174            43.30         (9.6%) (14.7%) 75.5% (3.5%) 11.2% 0.9x 7.9x 16.0x 0.9x 7.1x

USANA Health Sciences USNA 1,388            72.36         (8.9%) (28.5%) 69.6% (9.3%) 15.6% 1.0x 6.5x 13.3x 1.1x 8.5x

Sally Beauty Holdings SBH 1,275            11.92           (23.7%) (35.4%) 52.2% (0.4%) 13.7% 0.8x 5.6x 5.2x 0.8x 5.5x

Revlon REV 296               5.42           (32.8%) (52.2%) 30.7% 5.6% 9.4% 1.7x 18.5x NM 1.6x 12.1x

United-Guardian UG 69                 14.99          (34.1%) (8.9%) 57.5% NM 39.5% 4.2x 10.7x 15.8x NM NM

Natural Health Trends NHTC 61                  5.37           (24.2%) (20.6%) 65.0% NM 2.2% NM NM NM NM NM

Lifevantage LFVN 55                 4.35           (8.6%) (31.2%) 50.4% (1.5%) 8.0% 0.3x 3.2x 6.3x 0.3x 2.8x

Segment A verage (17.3%) (25.3%) 62.8% 1.7% 16.5% 1.8x 9.6x 14.3x 1.4x 8.7x

Segment M edian (14.0%) (26.1%) 66.2% 1.6% 14.7% 1.7x 8.2x 15.8x 1.4x 8.5x

M arket  Stats Operat ing Stats  LT M  M ult iples  N T M  M ult iples 
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Herbalife International of America HLF 2,216$         20.45$      (32.6%) (50.0%) 37.6% (7.4%) 13.3% 0.8x 6.3x 5.4x 0.9x 6.9x

M edifast (M aryland) M ED 2,078           180.51        5.7% (13.8%) 61.1% 20.7% 14.1% 1.2x 8.8x 12.9x 1.0x NM

Nature's Sunshine Products NATR 208               10.67          (36.6%) (42.3%) 55.4% (3.9%) 8.5% 0.4x 4.4x 10.0x 0.4x 4.4x

Lifevantage LFVN 55                 4.35           (8.6%) (31.2%) 50.4% (1.5%) 8.0% 0.3x 3.2x 6.3x 0.3x 2.8x

M annatech M TEX 32                 16.50          (54.6%) (56.9%) 33.6% NM 5.2% 0.1x 1.9x 4.4x NM NM

Segment A verage (25.3%) (38.9%) 47.6% 2.0% 9.8% 0.6x 4.9x 7.8x 0.6x 4.7x

Segment M edian (32.6%) (42.3%) 50.4% (2.7%) 8.5% 0.4x 4.4x 6.3x 0.6x 4.4x

M arket Stats Operat ing Stats  LT M  M ult iples  N T M  M ult iples 
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